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ash 1.0 per ceat.” - The ash content of potaio
is rich 2 potash (about 56 per cenv). S
A . 34 B

L present potato is one of the extensively
cultivaied cash crop in Indian with an area of
1073.2 thousand hectaces of land accounting
for 0 67 per ceat of the total cropped area and
production around 15718.8 thousand tonacs
dunng 1592-93 Karnataka ranks sixth with
respect to arca (26208 hbectares) and  with
regards o ranks fifth (3,20,372 tooacs) and
yicld being 12,224 kgs. per hectare. © i

la Karnataka the maximum production was
fouod tn Hassan district (Arca 12,018 hectares

ABSTRACT

<

The study was conducied in Nocthern Karnataka
with tho objective to know ihe pecfercnce of pro-
ducer, seller to scll Ukxir prodoce to diferent
mar«ct Intermediaris. lo efl 120 farmers were
iclected for the sundy fe, 60 each from two
roarket areas of Belgaua and DSarwad.” Macket
lotermediarics like wholcsaiert, retailers and
villege merchianty were also interviewed, Results
of the ttudy showed tsar, matly small farmers
resocted (o viliage salcr.  As the gize of the hold-
Ing Incresred the proportion of fatmers selling
.through regulated market tocreared. - Fuctber
commuslon  cpenticum-whokaalers  handed
" major proportion of e potate macketed la (be
- #tudy arcs., . . S

Introductioa ot g
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Potato (S. tubcrsoum) is ooe of the major
starch tuber vegetabic crops of the world. |t
‘s a wholesome food 2nd consumed by all
ections cf the population. Apart from starch,
it is a rich source of body building $ubstances
such .@s vitamins, roinerals and proteins. . It
contains practically all the esseatial -dictary
constituents, except fat.  Potato i:provides
richest source of calories aceded to maintain

day to day output of buman energy.’ About -

one fifth keight (225 per cent):of potato
accounts for total solids 2od the rest (77.5 per
ceat) being water. Potato bas a high nutritioa-
al value. It is composed of protein 2.0 per
cent, fat 0.1 per ceat, carbobydrates 19.4 per
ceat (including 0.6 per cent czude fibre) and an
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Metbodology

Belgzarm (Area 5,749 hectares and production
29,491 tonacs) and Dharwad district (Aica
3.573 bectares and production 47,122 tonncs)
during 199394 respectively.  In Belgaum
distnict.  Belgaum  taluk stands fiest (Arca
6.350 bectares and production 95,88$ tonncs),
Khar2pur taluk - stands second {Arca 320
hectares 2nd production 4,832 tonses). In
Dharw2d district Dharwad (zluk stands first
(Arcs 3,450 hectares aad production 37,620
totines ). Hubli taluk stands sccond (Area 210
hectares and production 4116 tonnes! both in
respect of area and production respectively.
With the introduction of Agricultural Produce
Markel Act of 1939 and coascqueat upon the
introdoction of market regulatioss, the culti-
vators started marketing their produce in
izpulated market.  This Development lead to
the mrmimisation of exploitation of farmers at
markct and also reduced village sales. , How-
cver cven teday farmers, specially emall snd
marginzl farmers are siill sell their preduce “to
village merchants or Big farmers who act g5 a -

villare merchants. In view of this pheaemeson - - - -

&n attcmpl was made to study the preference
of procucer sclier to sell their produce to
variows market intermediaries. . -
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The study was conducted in Northera -
Karcaraks. . Belpaum and .Dharwad distzict
were sclected for the study. In these Iwo
distnicts Belgzam: and -Hubii - were “the main
marketing centres and hence, these marke(s
wcre sciccted for the study. Furtber market
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- romediarics like village mo==, compus:
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- Pou‘:!o Marketing

., The Table | perients the purber in cach

group of
sold by them throo
Belgaum

farmers togeiber with the quantity
¢h chaooet- [ and 1110 botb
-gand Hobli oaskets.

It is observed

that exceedingly large pumbder of farmers in

all:-groups
schannel-llin

-adopeed chasacl-l
marketing of their potato both in

rather then

_-.Beclgaum and Hobli mastct- o Hubli marke,

<100 per cent sl 9i

.. 30 per ceat large farmers
- 95 pet ceat and 30 per ccat
t of prodece rospectively through
 This ckarly “demonstrated the
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-, channel-L.

reat - sigoificance
ts - mackets by the fzrmrs in

ceat medivm and
sold 100 per cent,
farge farmers soid

sttached  to ~ fegulated
scdling their potato

R PRI T I _-ia _order to realise reasoaable and competitive
oy | _ prices 10 such market. Thare nppcnnt.o.b-:‘l
. : declining {c.ndcoc,v amcag lbc proposition of
wholesalers wiolcsalers farmers sclling thew prodace through channel-
I, T S—— l‘ - Jiwiththe fncrease in size of farms. .

il £ T ,. Wy ais N o '
- {1 i | - ff\}((a:a;u for S(E’le lﬁ(?f@é»l@ a Particuler '
g“‘“ﬁiﬁ,‘;- (A0 T R '['.3.- i j«}{;:’*{g{‘f&;‘. (3r oy T adEy TR

e T | - ---——===From the Tabic 23 & -obscrved outof

__.:'_l e, B S S = e ‘ - _;.::..'E‘cg(_c_d_lzo WOdm'Kib‘ from CLCb ‘CICO'

Coasumers Ceasumcrs - ted arca, Belgaum and Hedli, 60 and 45 pto-
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TABLE |

Details of Sample Fuanctionariés ia Belgzum a0d Hu‘b.l'i‘_Mgt'kct‘g

Sl. ! Market Fuactionaries Belgaum Hubli Total
No. _ i . market market
‘ 3 5 = 10

i. Village merchants

2. Commissioa ageat-cum-wholesalers AU [ R | | 20
o e ) . -t ;.' ot . i W 240 L -
3. Retailers _ P v A0 e e 10 : 2
Total 25 25 2
A
JTABLE 2 btk f 0 o

Chaosel-wlse distrlbutloa of prod(zccn =ith the quaatity of potato sold

Muarkcuing Belgaum area Hubli arca

Chaancls S G Ao % S ARSI B N W 5 it S
Small «Medium  Large Small *+* Mcdwum Large
fatmens  farmeny ©  farwmers furmers ~ farmers farmers

et . e . - e o Mt bt Gt e i e e i S o e i e S e e

No. Quan- No. Quan- No. Quas- No. Quan- No. Quaa- No. Quan-
aty G, tity 0 Tiitiy ity tty ity

Chaonel-l "2 400 8 “2054 5016825 11 11O 29 d04l 5 1806
(100; (10U) (100) (100) (100) (100} ¢1CL) (1G0) .(90.62) (34.57) (29.41} (4235}

Vi o

Chrparbll = = SR T oL e = 3232 12 2458

CAd el tovisiwi awres memiet e Lo edW(9.38) ((5.43) (70.59) (57.65)
P ¢y e g it A B . )

Total .« .2 400 812054 ,S0,.16828 11 1110 32 4273 4T - 4264
€anh T 0 5 i . .-
(100) (100) (100) (100) (10)2*(100) (100) (100} (100} (i00) (100) (109)

iFigurcs sa. parcntbeses jndicate the perecatages te the total quantity of tie commodity sold )
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ducer-sellers from Belgaum aad Hobli respec-  their prodoce te that particolar market was
tively sold their produce in a particalar market  that cost incurred by produccr-scllers was loss.

because of the following reasoes :

Belgaum and 75 per ceat from Hebli) express-
cd the nearness of the warket o their village.

..2. Expectation of better price (68 per cent”

1. ‘Pfoéucc.r-s;cl!cr (54 per ceat from }rom Belgaum 22d 34 per cent from Hubli)
was another reasea for sclling their produce to
2 particular market.

The advantage of produccr-sellers in sclling

TABLE 3

c

- Preference of prodocers-sellers for selling poatztain a pnicd.ltr market

Sl Reasons Belgaum Hubli

No.. e e
Number Percentage Number Percentage

1. Ncarness of market 32 54 45 75

2. Expectation of better price ' 28 4 25 41

3. Bcucr selling facilities 41 68 20 14

4. Weclil established market for potato 36 60 3$ 5%

TABLE 4

" Prefereace for sellic? potato al the farm gete lered by p(odut\:rx-nc“en

- Sl . RCI!OU - ‘Bclgzum "+ 1+ Hubli
~_.No. - et T . e
: Number Pcrceatage Number Percentage
1. . No. marketing costs . ._ ,,,,, _ M lﬂd
e F b Y . e Y 5 ';‘;:. ._; . .-E."‘,.': g ;e i sy
2. : Belter price o .
Tl N o« R 11 (T IR TS, PR
3. Immediate ¢ B S - L
D e ash paymeat ot _ 12 s
":_4.,—:'RélaA(iop:ship with village merchagty o=o - _ i g
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TABLE

Market share of village merchaots snd commission agent-cum-wholcs

S

-

slers io the totsl

sale of potsto

Market functionaries Belgavm Hubli
No. Quantuty No. Quansty
handled handled
Village merchaants c 2530 5 2130
(8.27) (12.84)
Commission agent-cum- 10 , . .28260 10 18520
—— wholesaller o 913 ‘ (82.16)
Total _ l Jugiv 15 21250
(100) (100)

(Figurci in parentheses indicate percentages 1o the total quantity transacted).

Reasons for Selling Fototo at Furm

Prom Table J onc of the most important
reasony for sclling the produce by the farmers
on the farm was that marketing costs could
not be incurred (100 per cent from the arcu)

by them.

Market Siare of Village Merchants and Com-
mission Agent-Cum-Wholesaiers

From Table 3 it is clear that more than 91.74

per ceat of the total produce io Beigaum and
87.16 per ceat 'of the ‘total *produce in Hub:!
wholesale market, was dircctly sold by farmers
lo commtssion ajent-cum-wholesalcrs. Where-
41 8.27 per'cecat and 12 84 pzr cent of the total
markel share of potato was handled by village
mefchants in Belgaum and Hubli macket was
handled by village merchants in Belgaum and
Hubli market arcas respectively. This indi-
cates” that the share of village merchants at
Belgaum was negligible as compared to Hubli.

From the Tables it is clearly demonstrated
that large proportion of medium and large
farmers who could bandle the produce in the

- range of 71 to 94 percent, directly sold their

produce through commission agents in the
regulated . market eliminsiing the village

32

- . proportion of monetary benelits

.
AT

merchants as one of the intermediaries in the
sale of potwto produce with the hape of impro-
ving their nct share in the potato (ransaction
at the rcgulated market, It is also qQutte
interesting to note that the village merchants
could also self the produce purchared from
small and other categorics of furmers to whole-
salers in regulated markets through commis-
sion ageats. This led to the dreifting of certain
towards
village merchants which  could have been
captured by _producers themselves if -hundred
per cent of ‘potalo was sold by producers
dircctly through the coramission agents in . the
rcgulated markets. The village co-operalive
nced to be rejuvenated 1n handling perishable
commoditics cspecially of -small and medium

farmers who arc unable to sell their produce in
_the regulated markets to carn larger share in

%4

the coasumers rupee.

Conclusion

Majarity ot producer-scllers sold their pro-
duce through channel-I compared channcl-il.
This indicated that commission agent-cum-

wholesalers were the most important iater-

mediarics among the different intermediaries
in marketing of potato.
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